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ALCOHOL AWARENESSMONTH |SCOMING! ﬁ
APRIL ISALCOHOL AWARENESSMONTH
HOW CAN YOU MAKE A DIFFERENCE ? STE. GECN)E\F/'IQE\[;E TEAM
There are many activities, themes, projects, etc. that can be used STEVEN COVEY TRAI NI NG
to increase alcohol awareness throughout your local schools and Seven Habits For Hghly

communities. Ef fecti ve Peopl e
This is an intensive

Small steps from posting alcohol stats/information up in your | eader shi p devel opnent

workplace, hallways of schools, put a message in your work, course. The Seven Habits
school, or church newsletter, having fun teach principles of per-
and crazy dress-up or fun/special theme days, decorating doors sonal rel ationships that
and windows, which can be turned into contests (thisreally can be applied in personal
brings out creativity! Remember, Cassie & Leah are experienced  and/ or busi ness setti ngs.
judges so call us! We'd love to help out!), as well as poster or
mural contests to having a wrecked vehicle parked for viewing Participants |learn to:
that month or a“mock” car crash.
Devel op a personal
m ssi on st at enent
Practice Wn-Wn
comuni cati on
Turn differences anong
team nenbers into val ued

Give usacal if you need any ideas or
technical assistance.

We have 16 colorful flyerswith acohol

statginformation ready for you to hang and assets
lots of resources waiting for you. Pl an around your
priorities

All you haveto do is let us know &
we'll get them to you!

Synergi ze with others

Call us for nore details or
(573) 651-5153 about setting up a training
for your group.
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“ALCOPOPS™

“Alcopops” are a blend of alcohol with pop, an
Australian invention of a sweet, fruit-flavored, malt-
based drink appealing to teens. These “alcoholic lem-
onades’ contain approx. 5% alcohol, making them
stronger than most beers.

George A. Hacker, Center for Science in the Public Interest
(CSPI) director states that, “Alcopops’ are gateway drugs that ease
young people into drinking and pave the way to more traditional
alcoholic beverages.”

The Center on Alcohol Marketing and Youth at Georgetown University in Washing-
ton released in late December, a report on television alcohol advertising (totaling $811
million dollars worth in 2001).

The report found that the advertisements reached 89% of young people ages 12-
20, who each saw an average of 245 alcohol ads each. 13 of 15 most popular teenage
shows aired alcohol ads.

According to the American Medical Association, “underage drinking is
a factor in nearly half of all teen automobile crashes, the leading cause of
death among teenagers.” Many youth suicides, homicides, and fatal injuries

are attributed to alcohol.
Sources: http://www.quinion.com
http://www.cspinet.org
Frazier O’Brien, Nancy, THE MIRROR, (January 17, 2003), Vol.XXXVIII, No.32, pp. 1, 10.

COLLEGE BINGE DRINKING
On a positive note
Contrary to popular belief, al college students don't get “liquored up” every night. In
fact, 1in 5 college students doesn’t even drink at all. (American council for drug educa-
tion).

Binge drinking is consumption of more than 5 drinksin arow for men & 4in
arow for women

The average college student spends about $900 on alcohol each year

47.6% of college students surveyed at 12 of mo colleges and universities re-
ported binge drinking at least once in the 2-week period before the survey
(DMH, division of acohol & drug abuse)

300,000 of today’s college students will eventually die
of acohol-related causes
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HEMP BEER HITSMARKET

Time reported in its January 20, 2003 European
edition that HEMP beer has hit the market.

HEMP is a close relative of the marijuana plant & does have a very low narcotic content.

Some countries allow hemp products as long as the % of THC is lower than 0.2%
(THC gives marijuanaits “high” effects), while other countries prohibit sales of food and drink containing the plant.

Source: JOINTOGETHERONLINE visit www.jointogether.org for up to date substance abuse prevention information.
“109,315 kids The kickbutts campaign was
have become regular launched in 1995.
smokers in 2003 "-ﬂ D Still today , youth participate in ac-
w oy tivities across the Nation in honor
34,981 will die of KICKBUTTS DAY!

prematurely from o
their addiction” Kick butts day? For more information check out

Http://tobaccofreekids.org ADril 2. 2003 Hittp://kickbuttsday.org
SUBSTANCE To locate a
ABUSE drug & alcohol
TREATMENT treatment program
INn your area,
FACILITY find your State on
SAMHSA'’ bsite:
LOCATOR S website

Http://findtreatment.samhsa.gov/facilitylocatordoc.htm
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PREVENTION

1S “An Ounce of
THE Prevention Is Worth

A Pound of Cure”

—unknown
CC T > T s CII2
} > < _4
S A NOTEWORTHY QUOTE {

“ ... The mereresolve not to be useless and the honest desire to
help other people will, in the quickest and most delicate ways,
I mprove yourself.”
John Ruskin
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FREE ANTI-DRUG MESSAGE MAKER

CREATE YOUR OWN MAGNETS, STICKERS, IRON-ON
TRANSFERS, NOTE CARDS, TRANSPARENCIES AND OTHER MEDIA .

Examples of anti-drug messages are available
involving sports, clubs (activities), and pets.

These free messages used on low-cost materias create powerful
anti-drug messages for any team, group, organization, or club.

CHECK OUT THIS FREE RESOURCE ONLINE AT:

http://www.mediacampai gn.org/getinvolved/index.html




Funding Opportunity Coming Soon!
Community 2000 Prevention Grant W

Amount of Awards; $1,000 to $50,000

?Areyou seeking funding for an activity/approach to drug

prevention?
? Does the initiative use the risk & protective factor frame- \\
work? N

? Isthe proposed intervention a research-based

prevention strategy? (] 6) ’

The purpose/goal of thisfunding is
“To encourage the development,
implementation and evaluation of

<§ / activities/approaches to alcohol and
other drug abuse prevention, using
AV f‘ the risk and protective factor
framework and implementing
M = research-based prevention

d TN

ANOTHER
Funding Timeline NOTEWORTHY
(tentative) QUOTE

April 15th ~ RFP Available = BN 9]@ o\

Do all the good you can,
By all the means you can,
In all the ways you can,
In all the places you can,
At all the times you can,
To all the people you can,
As long as ever you can.

June 15th Grant Deadline
Sept. 1st Award Notice

Oct. 1st Funding
Available




Southeast Missouri State University
*MS 7650 *Parker Rm.204/205
Cape Girardeau, MO 63701

*Note new address as of 2/26/03
Phone: 573-651-5153
Fax: 573-651-2856
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Dr. Ed Leoni eleoni@semo.edu
Leah Shrum shrum@semo.edu
Cassie Worl | .ed .
assie Wworley cwor ey@semo eau our Mission
LOOK FOR OUR NEWSLETTERS The mission of Southeast Regional
QUARTERLY NOW! Support Center isto promote and
' facilitate the devel opment of
community prevention initiatives
Please call Leah or Cassie at concerning the use and abuse of
(573) 651-5153 if you would like alcohol, tobacco and other drugs by
to add information about your team serving as a catalyst for mobilization
i and change in the communities of
and/or community events to Service Area 2l

our newsletter. ?

Feel free to look around our web site. It isfull of
WE'RE ON THE WEB! useful information, links, and other resources. If you

www5.semo.edu/community2000 have any questions, please contact us. (Our contact

information is listed at the bottom of each page).

TOO BUSY?
OWN & TAKE TIME 4-U!

Is it possible
that | am so busy doing

that I no longer have time Toka G icsKothroniy ut e ey

Lighten up your social engagement load-say “NO
H H ostpone making changing your living environm
to enjoy being? i Gl J

Reduce use of short-term “pick -me-ups’ (caffien

Reduce# of hours spent at work or school
Think postive-stop putting your self down
Start an enjoyable exercise or hobby

. Eat a balanced diet
Wilson Avoid allergi

Source: Barnes, Jeremy -Handout. Southeast Missouri State University , HL432. (November 6, 2000).




